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WELCOME TO YOUR
DENTALMONITORING 
SOCIAL MEDIA 101 GUIDE 

We’re thrilled to welcome you as a DM Provider and are excited
to embark on this journey together!

In today’s digital age, social media is no longer just an option—
it’s a necessity. It’s where your current and potential patients
spend a significant amount of their time and serves as a
powerful tool to showcase your expertise, build trust, and
connect with your audience.

To help you get started, we’ve created a Social Media 101 Guide
just for you. This guide covers the essentials of building a
strong social media presence, offering tips on content creation,
audience engagement, and seamlessly integrating
DentalMonitoring into your online strategy.

Firstly... Congratulations!
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Social media has revolutionized the way businesses, including
orthodontic practices, connect with their audiences. Platforms like
Instagram, Facebook, TikTok, Twitter (now X), and LinkedIn are more
than just spaces for social interaction—they are powerful tools for
showcasing your expertise, building trust, and engaging with a broader
community.

Why is Social Media Important?

Patient Engagement and Education

Building Trust and Credibility

Attracting New Patients

By regularly sharing and posting informative content, such as
videos explaining orthodontic procedures or tips on oral health,
you can simplify complex topics and empower patients to make
informed decisions.

Social media allows you to humanize your practice by sharing
patient testimonials, showcasing your team’s expertise,
highlighting success stories, and positioning your practice as a
trustworthy authority in your field.

By fostering community engagement, you can attract new
patients who might not have discovered your practice otherwise.
Satisfied patients can further amplify your reach through positive
reviews, driving organic growth.

THE POWER OF SOCIAL MEDIA



Audiences
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Primarily Younger Adults (18-34):

Highly Visual and Engaged
Audience

Tech-Savvy, Trend-Conscious

Health-Conscious

High-Quality Images

Content type

Audience

Best Practices

Share High-Quality Content:
Post sharp, engaging images
and videos regularly.

Use Captivating Captions &
Hashtags: Write engaging
captions and include effective
hashtags to boost reach.

Engage with Your Audience:
Respond quickly to comments
and messages to build
community.

Maximize Instagram Features:
Utilize Stories, Reels, and
Insights to diversify content and
track performance.

Short Videos

IGTV

Instagram

Aesthetic Visuals
Patient Spotlights
Infographics

Behind-the-Scenes Content
Trendy Content
Daily Updates
Interactive Content 

Patient Testimonials
In-Depth Tutorials
Success Stories
Collaboration Content 

TOP 3 VITAL SOCIAL MEDIA PLATFORMS



Audiences
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Broad demographic, including
adults 25-55+, highly diverse user
base:

Young Adults (25-35)

Middle-Aged Adults (35-55)

Parents and Caregivers

Text

Video

E-Book

Link

Webinar

Image

Audience

Best Practices
Post Regularly: Share engaging
photos, videos, and articles
tailored to your audience.

Leverage Facebook Ads: Use
targeting and A/B testing to
reach your ideal demographics.

Engage Actively: Respond to
comments and messages
professionally to build
community.

Track and Improve: Monitor
metrics with Facebook Insights
to refine strategies.

Facebook

Content type

TOP 3 VITAL SOCIAL MEDIA PLATFORMS

AudiencesAudience

Best Practices



Audiences
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Primarily Younger Audience 
(16-24):

Highly Engaged, Trend-Focused

Visually and Emotionally Driven

Socially Conscious and Tech-
Savvy

Audience

Best Practices

Create Authentic Content: Be
genuine and relatable in your
videos to connect with your
audience.

Leverage Trends and Hashtags:
Use trending sounds and
popular hashtags to increase
your content's visibility.

Post Consistently: Maintain a
regular posting schedule and
post when your audience is
most active.

Engage with Your Audience:
Respond to comments and
interact with other creators to
build a community.

TikTok

User-
Generated

Content

Educational
Snippets

Influencer
Partnerships

Trends and
Challenges

Short, Engaging 
Videos

TOP 3 VITAL SOCIAL MEDIA PLATFORMS

Content type

AudiencesAudience

Best Practices



Weekday Evenings
Posting in the evening on weekdays, typically between 6 PM and 9
PM, tends to be effective. This is when people have finished their
workday and are more likely to scroll through their social media feeds.
Engaging with your content during this time is convenient for them,
potentially leading to higher interaction rates.

Weekends, Especially Sunday Evenings
Weekends present an excellent opportunity to reach a larger
audience. Many people use their weekends to relax and catch up on
social media. Sunday evenings, in particular, are a peak time as people
wind down from the weekend and prepare for the week ahead.
Posting during this time can help maximize your content's visibility.

Consistency Over Perfection
While these times can help boost your reach, the key to a successful
social media strategy is consistency. Posting regularly at any time is
better than not posting at all. Don’t worry too much about finding the
“golden hour”—what matters most is maintaining a steady flow of
content to keep your audience engaged. Experiment with different
times, monitor your engagement rates, and adjust your strategy as
needed.
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When is the best time to post?
Choosing the right time to post on social media can significantly impact
how many people see and engage with your content. While the optimal
posting times may vary depending on your audience's time zone, some
general patterns tend to hold true.

OTHER CONTENT TIPS



Use emojis! They’re more than just colorful symbols—they’re a powerful tool
for enhancing your communication on social media. Emojis can add
personality to your posts, making them more relatable and engaging for
your audience.
A few examples:

😁 A happy patient with their new smile!
✨ Transform your smile with our advanced orthodontic care.
📅 Don’t forget to book your next appointment!
🎉 Celebrate your new smile with us!
💬 Have a question? We’re here to help!
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Emojis

Hashtags #
Hashtags are a powerful tool on social media that can significantly increase
the visibility of your posts. By categorizing content, hashtags help your
posts reach users interested in similar topics, making it easier for potential
patients and followers to discover your practice.

#orthodontics
#scanandsmile

#smarterorthodontics
#anewstandardofcare

OTHER CONTENT TIPS



Engagement is essential for building a strong and active online community.
Simply posting content isn’t enough—you need to actively interact with
your audience to foster relationships, build trust, and maintain a vibrant
social media presence. Here’s how to make engagement a daily habit:
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Engage, Engage, Engage!

Dedicate 15 Minutes Daily

Set aside at least 15 minutes each day to engage with
your online community. This small investment of time
can yield significant returns in building brand loyalty.

Comment on Posts

Engage with your audience by commenting on posts
from your followers, peers, or related businesses.
Additionally, make sure to respond to comments on
your own posts.

Respond to Direct Messages

Promptly responding to inquiries and messages can
transform a curious follower into a loyal patient.
Personalize your responses to make each interaction
meaningful and build rapport.

OTHER CONTENT TIPS
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Tips for Taking Photos or Videos
Capturing high-quality photos and videos is essential for creating
compelling content that stands out on social media. Here are some tips to
help you optimize your camera settings, lighting, and timing for
professional-looking results.

Camera Settings: Use the highest resolution for sharp images, auto-
focus for clarity (tapping the subject if needed), and a tripod or
steady hand to avoid blur.

Lighting: Take advantage of natural light near windows or during
the golden hour. If using artificial light, opt for soft, diffused sources
like ring lights. Avoid harsh overhead lights or direct sunlight that
create unflattering shadows.

Timing: Shoot early in the morning or late in the afternoon for the
best natural light. For consistent results, take photos at the same
time each day.

Product Placement: Center the product or use the rule of thirds for
balance. Ensure the background is clean and uncluttered to keep
focus on the subject. Props can enhance the photo but shouldn’t
overshadow the main product.

Face Positioning: Capture faces at eye level or slightly above for
flattering angles, and encourage natural smiles and relaxed
expressions.

Group Photos (for Doctors): Position everyone so they can see the
camera clearly—if they can’t see the camera, they won’t be visible in
the photo.

OTHER CONTENT TIPS



Integrating DentalMonitoring into your social media strategy is more than
just a way to stay connected with your patients—it’s a powerful tool for
growing your practice and boosting patient engagement. 
Here’s why it’s beneficial:

Why Integrate DentalMonitoring?
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Showcase Cutting-Edge Tools:
Highlighting DentalMonitoring in your social
media content demonstrates your practice’s
use of the latest technology. This positions
you as a leader in the dental field, sets you
apart from competitors, and reinforces your
reputation for innovation.

Expand Your Reach:
Using hashtags like #DentalMonitoring and tagging relevant accounts
allows your content to join a larger conversation within the dental
community. This approach can attract new followers, boost your practice's
visibility, and even generate new patient referrals.

Engage with Your Audience:
Sharing updates, tutorials, and interactive
content about DentalMonitoring fosters a
sense of community. This type of
engagement helps build stronger
relationships with your patients, encourages
loyalty, and enhances overall satisfaction
with your practice.

HOW DO I INTEGRATE DENTALMONITORING 
INTO MY SOCIAL MEDIA?



Get Started with Sharing
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Share a photo or video showcasing
your practice’s experience with
DentalMonitoring. Simply tag or
mention @DentalMonitoring or your
regional DentalMonitoring account,
and use #DentalMonitoring to join the
conversation. Highlight your patients’
journeys with DentalMonitoring and
showcase the innovative tools that set
your practice apart.

Content Ideas to Elevate
Your Practice’s Social
Media Presence

Share Stories: Post stories on social media featuring the ScanBox Pro, and
include the hashtag #ScanBoxPro.

#MorphMonday: Share a story, TikTok, or reel showcasing a full patient case
with before-and-after images morphed together in a video (available on your
DM dashboard or practice app).

Unboxing Video: Highlight your DentalMonitoring kit with an unboxing video
and share your first impressions.

Tutorial Video: Create a step-by-step tutorial demonstrating how to use
DentalMonitoring products.

HOW DO I INTEGRATE DENTALMONITORING 
INTO MY SOCIAL MEDIA?
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Collaborate with Your Patients
With proper consent, collaborating with your patients to share their
experiences with the DentalMonitoring ScanBox Pro can help create
authentic and engaging content for your social media platforms. Here are
some ideas to highlight your patients' perspectives:

“Storytime”
Video

In-Office
Demonstration
Step-by-Step
Usage
Patient Interaction

Patient
Experiences 
Emotional Stories

At-Home
Experience
Unboxing Video 
Setup Guide

Resources and Guidelines
DentalMonitoring Resources: Access a variety of free content and
materials through our onboarding email and the DM Dashboard in the
communication panel.
Patient Consent Form: We provide a patient consent form from
DentalMonitoring for your convenience. However, if you prefer to use
your own form, that is perfectly acceptable. The key is to ensure proper
authorization before sharing any content featuring identifiable
individuals, in compliance with privacy regulations.

“Come with me” “Unboxing”
and Setup

HOW DO I INTEGRATE DENTALMONITORING 
INTO MY SOCIAL MEDIA?
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For any inquiries or assistance with social media strategies and content,
please contact our dedicated Marketing email or your local
DentalMonitoring representative. We are here to help you maximize your
online presence and make the most of our resources.

Explore these exemplary accounts to see how others are effectively
using DentalMonitoring on social media:

Account Examples

marketing@dental-monitoring.com

CONTACT INFO & CREDITS

Email

DentalMonitoring® software is a product designed and manufactured by Dental Monitoring SAS, for Healthcare Professionals (HCPs). It is also used by
patients under the mandatory supervision of Healthcare Professionals (HCPs). DentalMonitoring is designed to assist HCPs with remotely observing
intraoral situations and monitoring orthodontic treatments. Refer to your HCP and/or the Instructions for Use before use. Some features of the
DentalMonitoring product are authorized for marketing as medical devices in Europe, USA and several other countries. Product availability, claims and
regulatory status may differ across countries depending on local regulations. Contact your local representative for further information.
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