


Expensive physical stores

a.) Advertising on a generalist 
marketplace is unsafe

Difficulties of finding only products for 
vehicles in general

And a specific niche has

Great opportunities

No niche, segment-specific marketplace 
with the seller's own store in them



•

•

•

•



How Trocamotor
Earn money:

Paid ads and 
disclosures for platform 

and social networks

We received 0.5% of the 
amount lent by 

Trocamotor 
(partnership/future 

white label).



Source: Ebanx: BeyondBordersStudy, Statista, NEW AUTOMOTIVE RETAIL, 42nd edition of webshoppers

With our current structure, today with 85 sellers, we 

seek to reach 500 sellers in October 2025 and 

reach the sales goal of R$ 1.5 million with the sale 

of accessories and equipment in 2025

The market
Online 
shopping is 
huge

https://novovarejoautomotivo.com.br/setor-automotivo-pode-registrar-avanco-de-12-em-2022-no-brasil/#:~:text=com%20n%C3%BAmeros%20positivos.-,At%C3%A9%20novembro%20de%202021%2C%20o%20faturamento%20teve%20alta%20de%2025,%C3%A9%20de%209%2C5%25.


But we have 

Major 
differentials



Focus: 

We know the
Our Competitors



We have 

Differentials, but 
How Does It Work?



June 2025

New Seller Center with 
integrations 

August 2025

Approval of Integrator Partners 
(ERP’s, Hubs, Platforms)

October 2025

Approval of Buyer Partners

January 2026

Cataloguing Manufacturers & 
Representatives Program

March 2026

Marketing & Customer 
Data Platform 

Road Map



The geniuses behind
From Trocamotor

Barbara Mathys

Fernanda Galdino



Registered sellers
on the platform

National Sales 
Consultants

, Cotidiano's 
complete propulsion program Delta Capital, 

, and by the initial program of SOSA New 
York 2023 through CNI, ALAS and 

Our main

Results so far: 

Google Impressions and 
500 Organic Clicks

5840Subscriptions to the 
Trocamotor channel on 
Youtube

1000
Followers on the Trocamotor 
profile on Instagram

2500



Contribution 
of
Capital

700k 
for

10% 
(equity)

R$

Information Technology 
(integration, partnerships and 
improvements)

Marketing
(reinforce investment)

Operational
(reinforce investment)



Thiago Hornos
Founding Partner and Chief 
Executive Officer

Come and 
undertake with us!

11 4040 9400

info@trocamotor.com.br
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